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The happiness level in Blackmores Thailand personnel
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ABSTRACT

The objective of this study is to find level of happiness in Blackmores Thailand
personnel. The result will be used for developing happiness guidelines in Blackmores
Thailand. The data were collected during February 17 2016 to February 28" 2016. The
sample in this study were 120 of Blackmores Thailand personnel who joined with
Blackmores before 1" August 2015. The data were collected using a questionnaire
“HAPPINOMETER” which were developed by the Institute for Population and Social
Research, Mahidol University. The subjects read and answered the questionnaire by
themselves. Respondents that can be fully analyzed 112 representing 93.33% of the
sample. Computer analysis program by the Institute for Population and Social Research,
Mabhidol University was used to determine the happiness level from questionnaire.

The finding show that in general, most respondents were female, age between
25-34 years old. Most samples got a bachelor degree, single, don’t have child, working in
PA team, working in Blackmores Thailand less than 1 year, and have average income
between 10,000 - 20,000 baht. The happiness average score was 58.89 points
interpreted at “Happy” level. Considering each happiness dimension, mostly got “Happy”
level. The highest score at 71.74 points in good spiritual dimension. The study show
“Unhappy” level in 2 dimension which are good money dimension and the lowest score at
43.44 in good relaxed dimension. Considering each Blackmores department, all of them
got “Happy” level. The highest score at 60.21 in HR & Admin department and lowest
score at 56.11 in RA/NPD/Education department.

From the happiness average score with considering in each happiness dimension,
the company should focus to improve the happiness level in good money and good relaxed

dimension.

976



unin

Tanlugaliwsnuauiunmswdsuudaldiinzuadgnsinsnlvduanssnu
TuranNansluamudanIndan §9aN IMUSITN NS ATeNE1e 9 58D lueurag
wsegha Zelutagiivasdnsene g diimseseuniandamsiasuutasadesiandiilin
autumsuiulaseadenmsuimsioms msmvuegsmans nagnslumsuimsny ms
assmyaananduszansawiludu Fedanaiensdniiviiouazanuguuasauluge
Tagtiuataudnidalildlosmwizeunagluiszaimshaugdassianusuiioreuly

Yy o~ Y o o v v o va oa X 4 & o
nageuimsznini finsadasauad imsmaelaiiiunndu maraduamanii
mhldRenzneduuainadsszauaNNguaIYAnaty 9 lEZNE52AUANINGIanadN
[ Y ] [ 4 = v v 4 LI

annsoiduanalaianulidsunalavsztunndeaseaudamsdenanaszuudn 9 lidag
Wumedalavdameguamwsmelauny

meamngiidvaulamsdnmszauanuguassniinnu tethuamsdnwm U1y
WuwwmedmSuwamnyaainsluasdnsliianuguanndady mazdinalininaiud
gumwinlawasgumwmenaes iU

IngussaAuaInsidy
1. iadnwszauanuguresniinnuudEnuuaanasalszmalng
2. tialFluwumenannszauanuguraawinnuudEnuuaauasalszme

d‘ 1 a v L4 ydta' g
11/1'(’]LWEGQLﬂﬁﬂJiuﬂ’ﬁWGMH'}ﬂ'}'}Nq‘ll?lﬂﬁwuﬂﬁ’]uslﬂﬂﬂﬂ?lu

= aay a v
ILLUAUIDNIFINGY
4 &I Vo v

msdnITeiifivelahmsduidantsznnsuuummsianzasfannnuuiEn

u
¥ 1

ULUAANDIFUSLINA NEMINNANZNYNINUNBUIUN 1 SAVIAN W.A. 2558 31U 120 AU

=

MMIAUTaNaIzHINTUN 1 T3 28 NNAWUS 2559

R . o/

in3asdiafldlumssunsdaya
g3 lamrualdiesadialumsidede wuvdauoInInszauaNNgUD
o ) 173 = a o’” vV oa v v a v a =
Aaurnunse “walllufinss” vesaatuidadssmnsuazdian wnInenaaxiag o
P e P dd o o
WutA3aalaNiANNAFNHDIN NNMINUMUITIUNTITNNNITDILAsUTEYNTINAY
HNINAANNMUANNGY FUNININ (NNNTHNANNATNMNLHDMINABINTUIELEY
Tosuuuaauaainszauanugurasauinnunss “wallluiwss™?” Ausulywli

wangannuinguszanansdnmlaglddmnimastowazymaitleo wluwuuaauninas

977



=

] [ &Il d‘ [~ 4 [ L k4 Q'J A k4
wiadunivue 2 aau log aaun 1 Lﬂuwammuaﬂwmxwaagamlﬂﬂammau N 8 UD

laun e 18 WNUNTITY SEAUMSANE FUMWENTE TUIUYAT FzazMTINNY

v L4

eladaifion saun 2 \Wudadornasiidanugueasawinnulesudasdaazdeny

] 1
aa o = aa o ) =

izIaluudasifasll 6N 1 guaIWd (Happy Body) 314U 6 98 §6N 2 lauearsd

v v ]
aaa a a

(Happy Relax) 14U 5 98 16 3 1i1ad (Happy Heart) S7uu 8 90 U1 4 e ey ol
6

]
aa o v o k4 =

§ (Happy Soul) 37U 5 98 {01 5 A58UAIIA (Happy Family) 371u2u 3 40 N@

Sh.

v
aa o aa o

d9ANG (Happy Society) 314U 6 98 6N 7 1636 (Happy Brain) $1u2u 3 40 {GN 8

v
aaa =

qmmwﬁuﬁ (Happy Money) U 4 278 AN 9 NMTNUA (Happy Work Life) 374U 20
78 §13NINNAIASUUUINUNAIN M AIREETEAUAN NG UM NWIINYDILGAsYAABE NN

o v [ [ 4 Yy v
Elﬂﬂ']ﬁﬂiﬂ’dz‘l’l?]ﬂﬂﬁﬂlﬂ LUHNBﬂZLLuuﬂ'NNQ?I?Nﬂﬂ{L@BﬂWJEI

MNANHTaY

WANidayadIuyAaa Usenaueie twd 218 WKUNNYNNL seaumsdn
gouMwansd Huuyes szaznanhou Neladadeu Tegldmshuunduanud
Spaar Anae laaldlusunsumagans

ANLHIZAUANNFUUDINUNNUUIEN wuaanasd Uszindlneg Tumwsinees
6’5 4 o I~ aa v <
mavansuasuuntunedia wazlumwsinuenluudasunun lasldsunsudsazuan
FUUINUTEIINTUALFIAN NVNINENFENTIND

HaNISANY
£ 1l d‘q SV Y o 1 1 [~ a 4
NNFMBENMILANzRTayalauu 112 au wud drulvailuwands 5o
8z 91.07 HZNIgIzWIN 25-34 U Saeaz 58.04 aumsdnmluszauliuanes Seeas
48.21 figounwlan Jezaz 56.25 nuluwuun PA Team Soeaz 75 Lifiyas Sosaz
54.47 Hszaznavnnulusednstieand 1 U Saway 33.93 isreladatdau 10,000 -
20,000 UM 5889y 43.75

@hﬂwuumﬁmzﬁhquw%’nuun‘smﬁﬁuazmwsw

NNMTNTVTLOUANNFUVBINIBEN WU AIALULUUIRDETEAUANNTUNIN

]
[ )

P o t% v o P o o v
5')3JE]§JI‘Y| 58.89 (T’U"IﬂﬂSLLu‘L!L(ﬂN 100) agﬂau1ﬂLﬂu1ﬂ37 WuﬂQWulanﬂﬂiagiuizﬂUﬂ

] ]
aa o

“Yanuge” awasansedc wud § 7 danegluszau “Uanuge” waz i 2 JGne

et®.

o o

Tuszau “Lifianuge” los F630dIgaud Jasuuumdsanugugangads 71.74 uaz
=

NAtaUAMER MALULUURAIEANNFUNINGNDLN 43.44 TYLLBUAGINN

9

978



66.20 6168 6313 0.0
95.18 :
5089 9153
4344 | | 44.48
r§<1\ (\eg@\ G\(g@ @9\ . RS y&g\ ; i;’,@\ &?9‘ >
& & R ,,Q%\’g\ @Q& N & & e\“&
vﬁ) t@@m I (\,{? (\“}Q\
(i\(\'

a

Muh 1 I,Lﬁﬂxi"zl”rﬂi;’laﬂ u,uuLaaasvﬂummamﬂﬂiuu 'N"]

AIALUUULRDYTEAU qum”nuunmmmunw’%amh 91U

10N15d13RNUI Nourunmesuuuadssauannguagluszau “§

ANNG2” 108 wWHUNYAAS (HR & Admin) HAzuuu@dsNNFugeNge Ao 60.21 wag

v
o

WHUNWAN M9 (RA/NPD/Education) HAIASUUULABEAIINFUGINGAAD 56.11

NYIZLDAAIN TN

M1 1 UEMAIASLUUIRAYTEAUAN TN UNTEURUNUIBNUIBNIU

ﬂsuuummgmaﬁ'ﬂ qumw rau lad I ATAUATY | S9ANGH Til35 gunw 13 NN

[ AaY Ay [ Rud e |
[ [

uHUNYAAA (HR & 50.00 | 47.50 | 63.89 62.50 75.00 60.42 58.33 65.63 60.63 | 60.21

Admin)

uNUnUUzIEUM 56.35 | 42.82 | 66.99 72.06 50.10 51.72 64.12 42.06 64.28 | 59.43

(PA Team)

UNUNNITOAIR 50.00 | 51.25 | 61.11 62.50 58.33 50.00 52.08 70.31 61.56 | 58.54

(Marketing / Trade

Marketing)

uwune (Sales 49.06 | 45.94 | 65.28 74.38 50.00 49.22 52.60 43.36 59.84 | 56.80

Team/BKK/UPC)

ununUeyd (Finance) | 62.50 | 30.00 | 59.72 62.50 50.00 58.33 58.33 56.25 58.13 | 56.25

UNUNNANH ouaT 60.00 | 43.33 | 61.11 63.33 52.78 50.00 58.33 62.50 55.00 | 56.11

(RA/NPD/Education)

979




asluazadusneuansve
C% a w o = v % “q ’ =
wilnnuuiEnuvaanasalszinalnaiicnuguedluszau “danugy” fian
Asuuugge ludfiodyanuduasicazuuumga luifnauamad 1NapaAaINUTIBNIY
aounmsalanugreaseurinululszmalngli 2 sauaselusn uneudeliguiaun.d,
2556 lagao1UuIvaUseansuazdaaNNmIngssnioa® waz danadaInunISANEN
szé’ummqmamﬂﬂawns’f,iqwawuwaﬂwﬂm%ﬂ (ang® A51ATHEE3, 2557) uananilds
d90AaNNU 1158192 YAIINT gudauden 6 Yaudssum 2556 (NIUAD

v I

- Qﬂ’ - L 4 =Y o a QQd' L} L
dymedaiaauazdunsss auad, 2556) WaRnrsansefia wuh § 7 Fdnagluszau

“d ) v I aaa a  aa :l o aa o aa |
fienugy” loun H63cyanud JGinlad Jdnmsous J6ld
aa v o 1A QQd' | 4 “ T 99 Iy a
NfasaunsIf wuhil 2 Aanegluszau “lilianugy” fe &
AMEH

HAILATIENTLAUANNFUTIUUNTIBUKUN WUIIURUAYAAS (HR & Admin)
NAIAZUUURIYANNFUFINGD WALUHUNHENAMY (RA/NPD/Education) N@1AzuUY
WAEsEAUANNGTEINGa wananldanud 1Huniianiaezuunagluszau “lad
ANNFY” NaNPD

TufiGeiouransd Jununifisazuuuadsszauanuguagluszau “lid
ANNFL” NUINNNNFAAINIVING 4 ununlaun wHuNYAAa (HR & Admin) WWUN
uuziduM (PA Team) WUN2NY (Sales Team/BKK/UPC) WiunUeyd (Finance) Waz
UWHUANAONEUY (RA/NPD/Education)

TufiGgrarwiiue ununNiaInzuuNRdesTauAIINguagluIsa U
“‘1 L] ’ - | & ‘191 v - v o

NAANNFY” 5299901ABHNIVNG 2 uwunlawn WhunUuUzIIFUA (PA Team)uas

WNuUnYIE (Sales Team/BKK/UPC)

TufiGgumnd ununfifisezuuumdsssauanuguaglussau “lidanugy”

v
(%

inavine 1 ununlown wrunae (Sales Team/BKK/UPC)

u,u’smqw”wmsm”imnuqwmwﬁ’mmv’%ﬁ’ntmam«as’ﬁﬂssmﬁlnﬂ
NNHANMIANE MAzLUURFETEaUANNFlUMNIINYDIBIANT aglussay
“d ’ L~ 1 C% o = % 35 =1 %3 =
fianngy” waalidiud wilnnuluasdnsianuge aeuasinsatiuayuuaziing
wannyamnslidszauanageiitinannvauludessaduid “anugannn” fazdinads
MUsEENSMWMSINUY Mseiiudialszaniu sandeanzIanlanaau
NUANUUSHNULUaANDSFUSEINE Lng msﬂmsa"ﬁwLa%msé’fummqﬂuﬁa

] =

FUAMWRUG UazlANDUANEABENAINN BN MIIANINTINNBNAAEUINEILAEINUMS

v
o a

Muwazdyminiieluszninegnisiieu nsdedrsnidszdnSawuazidsuan

980



AMIIeNANTINFNNUSVITaM AU WILNamSHauAae was MsUSulaseas el v
anummzannuaaumsaitagiu Wudy

WM IanNIEAUANINTElULEUN G 9

1. wHUNYAPa (HR & Admin) wHUNUYF (Finance) WazbUNEHEN N Uo%
(RA/NPD/Education) msstiunannasasnenugeluiaifnauassd

2. WHUNUUZIFUM (PA Team) I utUNANFNNETN anngululidic
NOUAMEAUTNAFUMNRU

3. WNUNNITOAIN (Marketing/Trade Marketing) msaiuﬁuﬁ’wma%waa’%u
aMugy atuayuuasiimawanyaanslifiszduanugeiiuanniuauldessduid
“@nuNduann”

4. unuNYIY (Sales Team/BKK/UPC) Assatiuwannadasuanugaly

o Aaa v

NPlGNaUAIIE6 NAFUMWRUG NASANG wazlifgumwa

datauauuzlumsdnwasidali
-ﬂ' < %4 L [3 ) 173 = a (’, gj %

1. wassiiplaszauanuguasauyinuvie “uadlluiwes” tuainsala
srauanugreannlaiduanugaluznnmnii auudimsinsiaszauanugues
winnuUIENLUaaNasalssind agndatiiastlar 1-2 a5

2. mslfiaTaslianiianuvarevany lumsinssauanNuguaIninOIu e
o d‘ v 1<t = lﬂ' Y v | (')
huanlaanlsauiguine ldiinswannyasnsagnaainewe

= o < ¢ Vo w ' @
3. @saziinsvhnsdnmlugluuvasdnsiivarnvars lidnauassdns

stuwuvlagduuuninnuy waiazlddayanienuvainuanauaziiynaeeiineanniuy
UITYNIN

NI Bewedalan, uas Sunfom aud. (2556). MsrgeanzyaaINsguaaIET 6
Thuszane 2556. FuAuan
http://203.157.71.148/Information/center/research—56 /Kornkeaw.p

aTuws Widrges, A31uY Nedguate, RaNWe wLINTUNS, was NI Gananng.
(2557). 5721\17uamumﬁm"'mngﬂﬂuﬁwm"lmlszmﬂ%z/flﬁ' 2 sauasetlusn
(uns1audediguisy w.a. 2556) lagaoriuidedssrinsuasdeay

NEMNENIANRAD. NUNN: 5’wmgg AN NNG.

981



A3tuY Aedguade, nyau Ganafing, gnsal a55ans, wauna dasziaig, waa
YueiIe, 153 8138, wazaniidTedsemnsuasaian NvInenaenios.
(2555). gNaNITINANNFUAIEA BN HAPPINOMETER. NJUNN: 535340
LNSH.

A3 NaGguade, mauwa wInIunsd, Nyaud aanaind, a5uws Iauag, uaz
F01UUINGUTEINTUATAIAN UWIINEFBNTAD. (2555). AMMIWEIANIS
NILUALANINGY. NTUNWI: FITHAILNTE.

N0 FaATugEs. (2557). TaveiilnadassaunnuguuasyanaInslawennathnini

(M3AuaNUUUdaszUSuaNNMUIndn). NTUNN: WnInenaagsnatudio.

982



