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Thailand: Top five smartphone vendors in Q4 2018
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E OoPPO 22.2% +69.8%

Qa 2018
i #3 | W Huawel +73.4%
4.9 million units > <
Growth: 1
-13.6% year on year VIO +13.0%
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*Realme is not included in Oppo shipments
Source: Canalys (sell-in Analysis, February 2019 @ canalys
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