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ABSTRACT

This research study examines the role of Metaverse technology in affecting the Mindset
of Personnel in Government and Company Organizations. It is a Mixed Research which will include
both Qualitative Research. and Quantitative Research. The objective is to study the role of
Metaverse Technology in affecting the Mindset of Personnel, as well as to study for prepare ready
to manage the change from the role of government and company organizations. With the aim of
being able to improve and develop the skills, knowledge, and abilities of personnel in the
organization including the conceptual framework towards the technology that is coming to play an
effective role. The sample in this research used the senior management officers, supervisors and
those working in the preparation of strategic plans and including the operational level officers who
implement the policy of government and company organizations. The method of collecting data by
visiting and interviewing for 16 peoples and fill in a questionnaire for 134 people for qualitative

analysis and study the results obtained from the questionnaire to analyze the data quantitatively
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with SPSS statistical program performed frequency, percentage, mean, standard deviation and
statistical hypothesis testing was performed using Chi-Square and One Way ANOVA methods.
The analysis results in this research found that the overall of quality and including the
ability to understand in the basic meaning of Metaverse technology is at the level of general
awareness, which has not yet applied such technology. The ability to accurately understand the
meaning of the Mindset in depth was low. The government and company organizations have no
statistically significant differences in opinions at 0.05. There are found that only some trying to
create metaverse awareness in government organization. But there haven't been any activities to
support much. And the level of work personnel had different opinions on organizational preparation
at a statistical significance of 0.05. Therefore, preparing to deal with technology found to be at a
low level in both government and company organizations that were the sample group studied. The
next information found people need support and develop their knowledge and skills to use them in
the modern world. In the age group, the difference in age was statistically significant at 0.05. In
terms of skills, knowledge, and abilities of personnel needing to develop properly to meet the needs
of each type of organization, the difference was statistically significant
at 0.05. Therefore, the role of the Metaverse that affects the mindset of personnel in government
and company organizations. Both qualitative and quantitative analysis results suggest that the
Metaverse can play a role in affecting the workforce mindset with a statistical significance of 0.05.
It is therefore imperative to provide support. and develop in various fields, including Human
Resources Management of the organization in various ways, such as policy, communication,
budget, work process, appropriately, the organization will be able to use. from progress when

entering the Metaverse Society Effectively.

Keywords: Metaverse, Technology, Mindset,
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