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ABSTRACT

The objectives of this study were 1) to study the differences between the demographic
characteristics of TikTok users and exposure behavior, 2) to study the relationship between exposure
behavior of TikTok users and their attitudes towards using the TikTok, 3) to study the relationship between
attitudes towards using the TikTok and the decision to use the TikTok, and 4) to study the differences in
demographic characteristics of TikTok users and their decision to use the TikTok. The method of data
collection was in the form of a survey research with an online questionnaire from a sample of 400 people.
The sample group’s age had to be 15 years and above and used the TikTok application for at least 6 months.

The study found that demographic users of TikTok were more females than males, with an average
age of 25-35 who had bachelor’s degree. In particular. most of them were civil servants, state enterprise
employees, or government agency employees with an average monthly income of 10,001-20,000 baht. In
terms of the exposure behavior of the TikTok users, it found that the sample recognized the TikTok
application through Facebook. The most uses were in the sections of sharing, hashtags, search, trending,
discover, topic, topic of the original audio, join the event, and Covid-19. The sample was exposed to such
applications less than twice a day, 15 minutes each time, and the most usage of the application time is
between 6 PM to 12 PM. In addition, there were three aspects of attitude towards using the TikTok
application as follows. 1) Conceptual aspect: The sample group thought that the TikTok application allowed
opportunities to create video content in various formats according to users' preferences.2) Emotional aspect:
The sample was happy, enjoying, and having fun with access to the TikTok application. 3) Behavioral
aspect: The sample considered the TikTok application as a place where they could follow the news and
newly useful knowledge for the users. Therefore, they decided to use the application because they saw that
the TikTok application
helped reduce stress and was able to come up with new ideas that were useful to themselves as well as
introducing the application to more friends or close ones.

The hypothesis testing results found that;

1. Demographic characteristics of TikTok users as gender, age, education level, occupations, and
monthly incomes influenced the TikTok application exposure behavior differently whether they were media
sources exposed to age had the highest effect, functional aspects in the applications that were used, and ages

where it has the greatest effect.
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Among the exposure frequency, average monthly income that had the highest effect, the duration
of exposure, the level of education that had the highest effect, and the duration of exposure, the educational
level was the one to have the highest effect at the statistical significance level of 0.05

2. The exposure behavior of TikTok users was related to their attitude towards using the TikTok
app. It found that the exposure behavior of the TikTok application was always correlated with the attitude
of using the application. With the aspects of conceptual, emotional, and behavioral, they had the highest
correlation at the statistical significance level of 0.05

3. The attitude of TikTok users was related to their decision to use Tik Tok in terms of their
conceptual, emotional, and behavioral aspects in using the TikTok application. In terms of emotional aspect,
there was the highest correlation at the statistical significance level of 0.05

4. Different demographic characteristics of TikTok users influenced their decision to use TikTok
differently in terms of gender, age, education level, and average monthly income at statistical significance

level at 0.05

Keywords : Exposure Behavior, Attitude, Decision to use, TikTok Application
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