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DEVELOPMENT OF A MOBILE APPLICATION FOR AMULET SHOP
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ABSTRACT

The study was conducted to study the behavior of the service through the website and application.
Members of the PCK store studied the functionality and structure of the PCK store, and established guidelines
for the development of the website and application. Questionnaire) is a tool for collecting information from
users of Phra Amulet Shop PCK and people who walk on the second floor of Pantip Ngamwongwan
Department Store, Phra Amulet Zone. 30 people analyzed the data to explain the study, including frequency
distribution, percentage values, average deviations, and correlation tests. The SPSS (Static Package for Social
Science) statistical program used Pearson's Product Moment Correlation Coefficient.

The study found that (1) 23 women or 76.7% of the population aged 51 years or older were 11
or 36.7% of the population, 22 persons, or 73.3% of the population, 11 persons, or 36.7% of the population,
and 8 persons/month income of 20,001-30,000 Baht or 26.7% of the population.

The results of the simulation showed that (1) demographic and behavioral data and application
responsiveness were not correlated with each other; (2) demographic and behavioral data were correlated with

the structural suitability of the web and application. The membership of the PCK store is not related.

Keywords: Sacred amulet stores, Service behavior, Web systems, Applications
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