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Factors affecting acceptance of Mobile Payments Using QR Code:

The Case of Bangkok

Suwannee Manoi*

Assistant Professor Dr. AnuwatCholpaisal**

ABSTRACT

The purpose of this research is to study the behavior of service users and factors affecting the
acceptance of using QR Code payment via mobile phones in Bangkok. This research used a sampling
method from a sample of 400 people. The tools used for analysis include 1) Determination of percentage,
mean, standard deviation 2) Frequency, content analysis, and 3) Analyze the sample using the multiple
linear regression model.

The results of the analysis of the 9 independent variables shows that, among 9 independent
variables, we find 7 positive relationships factors. Those are of the habitual, with an estimated coefficient
of 7.258, which is at the highest level, followed by education, with an estimated coefficient of 7.256. Sex
has an estimated coefficient of 6.2 18. The value and price have an estimated coefficient of 3.691. The
attitude has an estimated coefficient of 3.542. Recognition of benefits has an estimated coefficient of 1.256.
The income has an estimated coefficient of 0.001. We find 2 independent variables that have negative
relationships with actual use of QR payment; those are entertainment motivation with an estimated
coefficient of -6.584 and age with an estimated coefficient of -3.395.

The results of the research can be summarized as follows: 1) At present, most of people prefer
spending via QR Code through their mobile phones and this behavior can be explained by the technology
acceptance framework 2) The reasons are due to the factors such as the habit persistence, the value and price

comparison, the attitude and income.

* Master's Degree of Business Administration, Dhurakij Pundit University

** Asst.Prof. Dr. of Business Administration, Dhurakij Pundit University
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