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ABSTRACT

The objective of this study were to 1) study the food selection of consumers who
use skytrain service from the food shop from footpath in Mueang District Samutprakan
Province. 2) Study the factors that affect the selection of consumer who use skytrain service
from the food shop from footpath in Mueang District Samutprakan Province. And 3) study
psychological factors affecting food purchasing selection of consumers using skytrain service
from footpath food shop in Mueang District Samutprakan Province. The sample used in this
research consisted of 400 people. The instrument used in this study was a questionnaire. The
statistics used for data analysis were frequency, percentage, mean, standard deviation, t-test,
F-test (One-Way ANOVA) and multiple regression analysis.

The results of the study showed that the food selection of consumers who use the
skytrain service from footpath food shop in Mueang District Samutprakan Province found that
consumers were convenience and easy to access, 32.00%. The most frequently purchased
food was beverage, 24.25%. Purchase time 15.01-20.00, 40.50%. Buying frequency 1-
2 times per month, 34.25%. The cost is 51-100 baht, 39.25% and the participants in the
purchase of food were 36.75% of their families. Marketing mix factors affecting food
selection of consumers using skytrain service form footpath food shop in Mueang District
Samutprakan Province found that the consumers gave the overall importance at a high level.
The aspect with highest mean value was persona, followed by process, product, physical
characteristics, place and marketing promotion respectively. Psychological factors affecting

food selection of consumers using skytrain services from footpath food shop in Mueang



District Samutprakan Province found that the overall was a high level in all 5 aspects, when
considering each aspect, it was found that the aspect with highest average was highest level
as Learning followed by awareness, motivation, attitude and last aspect is personality.

The result of the hypothesis testing revealed that different personal factors of
consumers affect the food purchasing selection of consumers using skytrain service from
footpath food shop in Mueang District Samutprakan Province is mostly different at the
statistically significant at the .05 level, marketing mix factors affecting consumers selection
of food, found to be significantly different at .05 level and psychological factors affecting
the consumers food selection were found the result was also statistically significant at the .05

level.

Keywords: Footpath food shop, Marketing mix factors, Psychological factors.
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