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Influence of personal factors on marketing mix of using

the Netflix platform service
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ABSTRACT

This study investigated the influence of personal factors on the marketing mix of
the Netflix platform service, collecting data from 400 Netflix subscribers. The study found that
the sample was more female. Male And most of them are aged between 20 and 29 years, and
most have a bachelor’s degree or equivalent. And having a personal income of 15,001 -30,000
baht, using Netflix is the most investigative movies (Suspense), followed by "Science Fiction”

non

"Love Story” "Action Movie (Comedy)” "War” "Drama” "Animated Movie "Horror” "Biography”
"Independent Film” "Cult” and “Erotic Movie”. Satisfied with the sample Overall they were
satisfied with the viewing convenience the most. Followed by marketing promotion satisfaction
with the product and its content and satisfaction in the results of the hypothesis testing showed
that the research samples with demographic characteristics in terms of gender, age, education
level and different income levels will be used for movie viewing services Through the Netflix
platform is no different. While the use of the movie service via the Netflix platform, the influence
of personal factors on the market mix of the overall use of the Netflix platform is based on the

research sample. The positive correlation means that high use of the Netflix movie service will

have an influence on personal factors affecting the marketing mix of the Netflix platform service.
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