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Relationship between Behavior Quality of Service and Decision

Making Dental for Beauty of People in Bangkok
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Abstract

The purpose of this research was to study relationship between decision making
behavior and service quality of dental clinics and study relationship between service quality and
dental decision making dental of people in Bangkok. Four hundred samples groups of people who
come to use dental clinics for beauty in Bangkok by convenient sampling method. The
questionnaires were used to collect data. The statistics used were frequency percentage mean
standard deviation and correlation coefficient analysis. The research results were found that
behavior of sample was most concerned with reputation and image of clinic. Which has used
services of scaling with frequency of using service at less than once a month and average cost of
using service is 1,001 -2,000 baht. The service quality factor of sample group is the most
importance to concrete aspect of the service. The results of hypothesis testing showed that decision
making behavior did not correlate with service quality of dental clinics for beauty of people in
Bangkok. And the quality of service factors were related to decision making dental of people in

Bangkok was statistically significant at the 0.01.
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