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The Factors Affecting the Customer Decision Making from Traditional

Building Materials Retail Businesses in Nonthaburi and Pathumthani
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ABSTRACT

According to the rapid changing of customer behavior in traditional building
materials retail businesses, which still tend to grow, especially in provinces having high
economic growth such as Nonthaburi and Pathumthani, the purpose of this paper is to study
the factors affecting the customer decision making from traditional building materials retail
businesses in Nonthaburi and Pathumthani area. This research collected data from
questionnaires of a sample group of 405 people and combined the data to do statistical
analysis.

The result of analysis from a sample of 405 people found that 300 out of 405
people are technicians and contractors who have monthly income ranging between 20,001 -
40,000 baht, mostly using cash to purchase. The majority of the type of the products are
from floor and wall materials, roof cover material, structure materials including brick, stone
and mortar, and sanitary products. The most factors that affect customer satisfaction were
location, personnel, and price. Compared with the time of purchasing, it was found that the
company employees who purchase products during Saturday and Sunday afternoons have the
most different compared with other groups in the products and marketing promotion aspects.
Therefore, it should be considered all of the factors of the marketing field to cover all fields
of the sample group.

Moreover, this research proposes a marketing strategy which is bringing various
types of marketing promotion to apply more in the stores. This includes using advertising and
public relations strategy and applying modern technology tools to increase people’s awareness,
which focuses on the customer group who are the technicians and contractors, covering more

than 74.1 percent of the sample group.
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